
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

                          

        
 

 





 

 

 

 

 



  

 



 

 

 

 

 

                                            
1 http://www.j-sainsbury.co.uk/extras/faqs/media/how-many-products-does-sainsburys-supermarkets-sell  
2 Which? analysis of Family Spending 2013, Table 3.1E, Living Costs and Food Survey. This rises to 21 per cent 
for the lowest income decile and falls to 9 per cent for the highest income group 
3 Populus on behalf of Which?, interviewed 2075 adults online between 18 and 19 March 2015. Data were 
weighted to be demographically representative of the UK population 

http://www.j-sainsbury.co.uk/extras/faqs/media/how-many-products-does-sainsburys-supermarkets-sell/


 

 

 

                                            
4 Which? analysis of Family Spending 2013, Table 3.1E, Living Costs and Food Survey 
5 Kantar Worldpanel, 52 w/e 1 March 2015 



 

 

 

 

 

                                            
6 Groceries market investigation, Competition Commission, 30 April 2008 



 

 

                                            
7 http://www.j-sainsbury.co.uk/extras/faqs/media/how-many-products-does-sainsburys-supermarkets-sell 
8 Advertising of Prices, Office of Fair Trading, 2010 
9 Populus on behalf of Which?, interviewed 2075 adults online between 18 and 19 March 2015. Data were 
weighted to be demographically representative of the UK population 

http://www.j-sainsbury.co.uk/extras/faqs/media/how-many-products-does-sainsburys-supermarkets-sell/


 

 

 

 

 

 

 

 

                                            
10 Kantar Worldpanel, 52 w/e 01 March 2015 
11 Data from mySupermarket.co.uk 



 

 

 

 

 

 

 

 

                                            
12 Supermarket special offers exposed, Which?, December 2008 
13 Special offers that aren’t so special, Which?, November 2011 
14 Supermarket special offers exposed, Which?, June 2012 
15 The true cost of multibuys, Which?, December 2012 
16 Special offers under scrutiny, Which?, December 2013 
17 Which? uncovers more dodgy supermarket special offers, August 2014 





                                            
18 Populus, on behalf of Which?, surveyed 2028 GB adults, of which 1969 were grocery shoppers, online 
between 28 and 30 June 2013. Data were weighted to be representative of the GB population  
19 Which? calculations based on The Impact of Price Frames on Consumer Decision Making, OFT, May 2010 
20 £114.5 billion is spent on groceries by UK consumers every year, and 39.9 per cent of GB groceries (by 
revenue) are currently sold on promotion 



 

 

 

                                            
21 See https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/31900/10-1312-
pricing-practices-guidance-for-traders.pdf 
22 Review of the Pricing Practices Guide, Call for Evidence, Trading Standards Institute, 5 February 2014 
23 https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/288368/oft1527.pdf 



 

                                            
24 The Price Marking Order 2004 which implements Directive 98/6/EC of the European Parliament and of the 
Council of 16 February 1998 on consumer protection in the indication of the prices of products offered to 
consumers  



                                            
25 Weights and Measures (Specified Quantities) (Pre-packed Products) Regulations 2009 
26 http://www.staticwhich.co.uk/documents/pdf/clear-consistent-food-pricing-why-unit-pricing-must-be-
improved-which-briefing-288006.pdf 
27 https://www.gov.uk/government/news/progress-on-clearer-pricing-in-supermarkets 

 



  

 



                                            
28 The Weights and Measures Act 1963 (Cheese, Fish, Fresh Fruits and Vegetables, meat and Poultry) Order 1984 

 

 



                                            
29 An online survey of 2100 UK adults between 24 and 27 August 2012. Data were weighted to be 
demographically representative of the UK population 
30 Populus, on behalf of Which?, interviewed 2075 UK adults online between 18th and 19th March 2015. Data 
were weighted to be demographically representative of the UK population 

35% 

33% 

23% 

21% 

14% 

7% 

3% 

9% 

41% 

39% 

23% 

18% 

16% 

2% 

4% 

5% 

32% 

21% 

29% 

41% 

12% 

5% 

2% 

7% 

11% 

16% 

20% 

15% 

5% 

42% 

1% 

19% 

The measurements are inconsistent

It isn’t always provided 

Information is too small to read

It’s too time consuming to compare prices 

I don’t want/ need to compare prices of 
products 

I didn’t know what it was 

Other

Don’t know 

All (2075)

Aware & used (1474)

Aware & not used (355)

Not aware (183)



 

                                            
31 Populus, on behalf of Which?, interviewed 2075 UK adults online between 18 and 19 March 2015. Data were 
weighted to be demographically representative of the UK population 
 



● 

● 

● 

● 

                                            
32 Çakır and Balagtas (2014), Consumer Response to Package Downsizing: Evidence from the Chicago Ice Cream 
Market, Journal of Retailing, Volume 90, Issue 1, Pages 1-12 
33 Data from mySupermarket.co.uk 
34 Products shrink, prices don’t, Which?, April 2013 
35 Shrinking products and sneaky price rises, Which?, April 2013 
36 Çakır and Balagtas (2014), Consumer Response to Package Downsizing: Evidence from the Chicago Ice Cream 
Market, Journal of Retailing, Volume 90, Issue 1, Pages 1-12 
37 For example see McConnell, R. C.; Brue, S.L. and Flynn, S.M. 2011. Economics: Principles, Problems, and 
Policies. Chapter 6. McGraw-Hill Higher Education 19th Edition 



 

 

 



 

 

 

 

 

 

 

 

 

 

                                            
38 Who’s the cheapest? Which? November 2013 



 

 

 

 




