
LOYALTY PRICING IN HEALTH AND BEAUTY - ANNEXES 

Annex A: Examples of potentially problematic 
promotions 
 

1.​ Avène XeraCalm A.D. Lipid-Replenishing Cream Moisturiser for Dry, Itchy Skin 
200ml when on loyalty promotion 

 
 

2.​  Avène XeraCalm A.D. Lipid-Replenishing Cream Moisturiser for Dry, Itchy Skin 
200ml when on all customer price discount 
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3.​ Oral-B toothbrush at Superdrug when on loyalty promotion 

 
 

4.​  Oral-B toothbrush at Superdrug when on an all customer price discount 

 
 
 

5.​ Example of Boots own brand price discount running simultaneously with a loyalty 
discount 
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Annex B: Typical presentations of loyalty offers at 
Boots and Superdrug 
 
Boots typical online presentation of loyalty deals 

 
 
Boots typical in-store presentation of loyalty deals 
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Superdrug typical online presentation of loyalty deals 

 
 
Superdrug typical in-store presentation of loyalty deals 
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Annex C: Rights of reply from Boots and Superdrug 
 
A spokesperson for Boots said: “At Boots we strive to deliver great value for money for 
our customers every day. Boots Advantage Card members benefit from earning points on 
their purchases, enjoy an ongoing 10% discount on Boots own brand products, and have 
access to exclusive promotional prices. We welcome the loyalty pricing report from the CMA 
and the clarification it provides. Boots is a strong supporter of transparency to consumers 
and consistent standards across all retailers in the industry. We have taken on board the 
report’s guidance and have been working diligently to ensure all our promotions are aligned 
to it.” 
 
A spokesperson for Superdrug said: “As an accessible health and beauty retailer, we 
strive to deliver value to all our customers, and especially our Health & Beautycard 
members, who save more with our most competitive pricing and a range of points and 
reward opportunities. Across the year we offer regular promotions to all customers, as well 
as favourable members-only pricing. This ensures our pricing is competitive across the 
market, but also that our most loyal shoppers can purchase at the best prices most 
frequently via member events. We always aim to offer value and savings to customers 
ensuring we are clear, fair and reward loyalty.” 
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